Al and Emerging Tech in
Direct Mail to Lift ROI




Direct Mail is a Powerhouse!

Direct mail advertising is a $58.5B industry in 2023 (The Business Research
Company).

$10.9B in US forecasted to reach $20.38B at the end of 2024 (Statista)

Nearly 72% of businesses use direct mail to generate sales (Global
Newswire)

Over 91% of promo mail is read and opened (2022 Direct Mail Industry
Benchmark Study SeQuel Response)

Direct mail takes 21% less cognitive effort to process than digital marketing
because the audience doesn't have to invest time or brainpower in
understanding mail. (USPS)

Effective channel for ALL demographics. 90% of Millennials love receiving
mail with 7% acting on direct mail offers. More than 70% of GeniX
consumers feel mail is more personal than online digital communications
and are more likely to read promotional mail than emails. (USPS)


https://www.uspsdelivers.com/2020-2021-generational-research-report/
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Favorable Outcomes
& Results!

Add value: differentiation

Sell more mail, tap into greater
portion of dm revenue

Not lose customers to other
print providers

Better results, higher response
rates & more leads

Save $ on marketing




Leverage Al to Predict Optimal
Direct Mail Attributes

. Data Integration
. Al-powered Analysis

. Predictive Modeling for
mproved Design and Targeting

. Design and Layout

. Personalized Offers and
Content

. Real-time Optimization
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Join us for the Future of Tableau virtual event on August 15th! Register Now.

Industries Mailing Data 07-16-2024 by Chaz D ¥y & C

Industries Based On Impressions, Engagements, and Total Pieces Mailed

07/16/2024
Industry One A!.rerag.e Average En
Impressio.. gagement..
Financial Services 10.87 0.03 I T I
Non-Profit 1259 0.05 ] I ]
Real Estate 18.52 0.07 ] Industry One: Financial Services ] ]
Education 17.44 0.05 ] Number Of Mailings: 1,247 ] ]
A/C & Heating 8.02 0.06 I Total Engagements: 888,511 Il ]
Home Services 720 0.02 - Total Impres;mns: 311,181,187 i | ]
Electric/Energy 596 0.02 _ ;o:al Pcs Mailed: - . 28,638,680 _ -
- verage Engagements Per Piece Mailed: 0.03
Autcmotive 12.82 0.04 _ Average Impressions per Piece Mailed: 10.87 _ _
Electrical 7.25 0.02 I ) ] |
Advertising/Marketing 42.10 0.08 ] ] || [ ]
Real Estate investor 10.75 0.06 I ] | |
Healthcare/Hospital 7.49 0.03 ] ] ] ]
Charity/Fundraising 10.50 0.04 [ ] I I ]
Printing 37.74 0.08 ] B ] I
Senior Care 8.56 0.05 ] ] ] ]
Landscaping 527 0.03 ] Bl I ]
Insurance 9.71 0.03 I el e I
Retall 15.79 0.04 B ] || I
Media 17.48 0.07 B ] H |
Recreation/Entertainment 1463 0.07 Il I | ] ||
Telecom/Communications  7.08 0.04 I I I Il
Transportation 103.29 0.26 ] ] | ]
Furniture 14.64 0.03 ] [ ] ] |
Cleaning Services 28.56 0.06 || | | [ ]
Church 7.08 0.04 | ] ] ] ||
Childcare 38.75 0.15 H B | I
Mailing Services 29.30 0.06 ] ] | |
Rental/Leasing 15.53 0.04 - . . -
Construction 20.22 0.05 ] ] | |
Electronics 11.98 0.03 || B || ||
o . R PR | ] ] |
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How to Get Started With Al for Direct Mail
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Uncover Winning Tactics With Competitive Intel

Competitor Mail Sample
Collection

Analysis & Insights

Benchmarking and
Improvement

Leverage Digital Integration
with Competitive Intel




Lift Response Rates and Prove Attribution
With Omnichannel

» Offline to Online Integration
» Reinforcement/Repetition
> Proving Attribution

> Direct Mail Retargeting

» Marketing Automation
Platforms




By incorporating technology
into direct mail campaigns,
you can increase response
-r—rates, revenue AND save




Thank you!
Any Questions?
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DifECtM&ilz.()@ DMzoal A DirectMail2.0 Company
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